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2008 Show Report

The 4th edition of the ad:itech China in Shanghai this November 25-26 saw a healthy turnout of more than 1500
participants. A total of 23 exhibitors and 17 sponsors showcased their products and services. We heard from 125 speakers,
supported by 17 media partners and 5 industry associations.
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What areas of interactive marketing attendees were interested in
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As at 4 Dec 2008, ad:tech Shanghai 2008 gathered
high quality TV Coverage from CCTV?, China Business
News and International Channel Shanghai. 101 media
clips were generated which includes % printed articles
in major newspapers, 2 special reports, 18 original
written online articles and % online re-prints across all
key portals and vertical websites.
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Hear what people says about us / & &4 -FRFEM

“This is our first year participating at ad:tech and we are very happy with the
twrnout of the event and have met many potential chents over the 2 days. We
will definitely be back bigger at ad:tech Beijing 20091"

- Sveven Lan Jiang, PR Director, AdChina Ltd
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“We met many quality clients through aditech Shanghai 2008 and will
definitely exhibit again next year at ad:tech Bedjing 200%"

- Wayland Zhang, CEO, Chcksor/ Jungo Media Technology Co., Ltd.
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"I got to meat quality buyers and will consider to participate at ad:tech
again” - Marc van der Chijs, CEQ, Spil Games Asla Lud

“ad:vech Beijing is definitely in our marketing agenda for 20061
= Joff Chen, Regional Marketing Director, Tencent Technology
[Shenzhen) Company Limited
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"It is indeed a pleasant surprise that the event turnout is good despite
the fact that the economy ks slowing down. | am happy with the crowd
and people | met so far. aditech i definitely the place to establish
contacts for my business.”- Alvin Foo, Vice President of China & Asia
Pacific , Sales, Vel



