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Phenomenon 
phe·nom·e·non noun /fᴅ nªmᴅ nän/ /-nᴅn/ 

A fact or situation 

that is observed to 

exist or happen, esp. 

one whose cause or 

explanation is 

in question  

A remarkable 

person, thing, 

or event  

The object of 

a person's 

perception;  

what the senses or 

the mind notice 

1. 2. 3. 
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ᾣ Texter Cathy Cruz Marrero 

plunges into a fountain at a mall 

ᾣ Security video becomes a YouTube 

sensation with millions of views 

ᾣ Cruz Marrero engages legal counsel 

ᾣ Cruz Marrero interviewed on network  

morning talk shows 

ᾣ Andé 

Woman Falls Into Fountain  
While Texting and Walking 
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http://www.youtube.com/watch?v=jPW8xmI4w6U
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Welcome to the Mobile Phenomenon. 

Another Mobile App is Born 

With the ñType n Walkò app,  

I can see whatôs ahead of me 

while texting. No more 

embarrassing falls! 

With the ñType n Walkò app, 

I can see whatôs ahead of me 

while texting. No more 

embarrassing falls! 
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Defining Mobile 

For this presentation we are 

defining ñMOBILEò as: 

ᾣSmartphone: Handset 

ᾣTablet Computer: e.g., iPad 

 

Research:  Analysis and 

assumptions based on leading 

research resources in the field 
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SMARTPHONE TABLET 
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Source: Morgan Stanley Research  

2010 

Mobile Usage is Booming 
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MOBILE INTERNET USERS 

DESKTOP INTERNET USERS 

BY 2014 MOBILE WILL SURPASS ñFIXEDò INTERNET USAGE 
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ᾣ  Customers moving upstream 

ᾣ  Costs are decreasing 

ᾣ  Enhanced devices 

ᾣ  Trendy content 

ᾣ  Apple - iPad I & II 

ᾣ  Android is poised to grow 

ᾣ  Lifestyle 

ᾣ  Battle for share of market 

Factors Driving 
Mobile Growth 
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Source:  eMarketer, December 2010, IDC 

In Q4 2010, Smartphones Outsold PCs, For The First Time Ever  

Smartphone Growth 
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SMARTPHONE USERS IN U.S. 
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Source: eMarketer, December 2010 

Tablet Growth 
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TABLET COMPUTER SALES IN U.S. 
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Source: eMarketer, December 2010; 2010-2011 Nielsen TV household estimate; GFK MRI Fall 2010 Report Base: Access Internet through computer at home 

2012 Forecast 
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40.6 

85.4 

126 million mobile devices 

Mobile Devices T.V. Households Internet Households 

SMARTPHONES 

TABLETS 
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Why Does Mobile 

Matter to Advertisers? 
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GROWTH POWER AUDIENCE 

1. 2. 3. 
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Source: eMarketer; Total ad spending $168.5 Billion in 2010; 188.5 Billion in 2014 

Mobile is Where the Growth is 
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ADVERTISING $ GROWTH (U.S. 2010-2014)  

+243% 

+12% 

All Advertising Total Mobile 

2.6 Billion (2014) 

$743 Million (2010) 
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Source: Gartner (April 2011) 

SHARE OF MARKET FOR SMARTPHONE OPERATING SYSTEMS 

631MM units 1.1 Billion units 468MM units 

Competition is Driving Growth 
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SHARE OF MARKET FOR TABLET OPERATING SYSTEMS 

108MM units 294MM units 70MM units 

Competition is Driving Growth 
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$150K+ 25.0% 

Source: Nielsen @plan, Release 1, 2011 

HHI 

<$50K 16.6% 

$50K-$99.9K 20.6% 

$100K-$149.9K 24.6% 

% who own a Smartphone by income (Coverage) 

Mobile is Where 
The Buying Power is 
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Mobile is Where the 
Power Audiences Are 
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MOBILE* NOT MOBILE** 

Men 50.0% 45.0% 

Women 50.0% 55.0% 

Average age 38 years 48 years 

HHI $100,000+ 22.5% 18.9% 

College Graduate/Post Grad 32.4% 28.3% 

Business decision maker/influencer 19.0% 13.8% 

Online 1+ times per day 68.1% 43.4% 

1+ social networking activity 72.7% 51.4% 

Daily reading of any news online 31.3% 24.9% 

Daily instant messaging 17.8% 9.1% 

Source: Nielsen @Plan,  Release 1, 2011. *Access Internet through cell phone or other mobile device. **Access Internet NOT through mobile device.  

Mobile Executives  are younger, wealthier  

and more internet-active 
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LEADING THE WAY IN 
SMARTPHONE AUDIENCE 
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Source: Nielsen Mobile, February 2011 

WSJDN is Leading the Way 
in Smartphone Audience 
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Business/Finance Category AUDIENCE (000) 

1 WSJDN 4,395 

2 CNN Money 3,407 

3 Yahoo! Finance 2,934 

4 Bloomberg 2,478 

5 Google Finance 2,237 
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MOBILE READER FOR 

iPHONE 

Source: Internal April2011; Omniture April 2011 

MOBILE WEB 
MOBILE READER FOR 

BLACKBERRY  
ANDROID APP 

WSJDN Mobile Products 
 

19 

App Downloads: 4+ Million 

Mobile Web Visits: 11+ Million 
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WSJDN Asia Mobile Products 

Source: Internal Records,  Jun 2011 20 

App Downloads: 669K+ 

Mobile Web Visits: 640K+  

  

WSJ Asia for iPhone & 

BlackBerry 

 

WSJ Scene Asia for iPhone 

  

CWSJ for iPhone 

 in Chinese 

 

WSJ Scene Asia in Chinese 

for iPhone 

JWSJ for iPhone in 

Japanese 

 

WSJ Asia for Android  India Mobile WSJ Asia 

WSJ Chinese   

WSJ India 

Mobile WAP  
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WSJDN Mobile Audience Profile 
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AUDIENCE COMPOSITION INDEX 

Age 35-54 2,333,447 49.7% 111 

HHI $100,000+ 2,342,100 54.5% 174 

Executive/Managerial 784,433 21.8% 159 

Company size ð <100 Employees 814,974 22.1% 117 

Company size ð 100-999 Employees 658,101 17.8% 86 

Company size ð 1,000+ Employees 1,662,111 45.0% 129 

B2B Business Purchase Decision Maker/Influencer 1,951,012 54.4% 156 

Consider purchasing a new vehicle 829,392 17.8% 121 

Plan on purchasing a new home in the next 12 months 569,949 12.1% 140 

Influencers ð Provide Frequently Advice 

Computer Hardware/Software 1,662,694 36.7% 184 

Financial information 970,153 22.0% 185 

Travel 1,189,026 26.5% 153 

Source: Nielsen Mobile @Plan,  Release 1, 2011.  
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WSJ 7ñANDROID APP 

US Tablet Products for WSJDN 

Source: Internal Records,  April 2011 

iPAD APP DOWNLOADS iPAD SPECIALTY APPS 
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App Downloads: 1.4+ Million 
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Asia Tablet Products for WSJDN 

Source: Internal Records,  Jun 2011 

WSJ Asia for iPad, CWSJ for iPad in Chinese 

WSJ Sharp Galapagos in Japanese 

JWSJ for iPad in Japanese (Coming soon)  
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App Downloads: 200K+  
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WSJ iPad App 
Facts 

ᾣ 1.3 million downloads 

ᾣ 33 average page views per visitor 

ᾣ 2 million average daily page views 

ᾣ Over 60 minutes per visit* 
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AUDIENCE 

Age 47 year old male 

Individual income $242,000 

Household income $292,000 

Top Management 54% 

College degree or higher 89% 

Use app weekly (most use daily) 81% 

Report multiple iPads in house 22% 

Confirm deep level of engagement 68% 

Recall seeing ads 53% 

Source: 2010 WSJ iPad App User Study. Base: Total respondents (1050).  Localytics 2011 

*As of April 6, 2011 
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WSJDN MOBILE 
ADVERTISING 
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Smartphone Campaigns: 
DELL 
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iPhone - EXPANDABLE 
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Smartphone Campaigns: 
EMERSON 
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EMERSON ï 300 X 50 AD AND JUMP PAGE 


