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Things To Come
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The Next Big Thing



ñThe Midas Touchò
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WHATôS THE FUSS ABOUT

The Excitement of LBS



1. Virtual 

Promoters

2. Targeted 

Local Offers

The LBS Appeal

3. Measure 

Foot Traffic



ANSWERING SOME KEY 

ISSUES 

Before We Get All Excited



1.What is LBS really?

2.Is LBS at tipping point?

3.What should marketers do?

The 3 Key Questions



1. WHAT IS LBS REALLY?

Understanding LBS



Are these really LBS?

Think again.



These are LBS too!

Know them?



1. Geolocation

3. Mobile Data

The LBS

Trinity

2. Local Content



2. IS LBS AT TIPPING POINT?

Trend of fad?



SMARTPHONE PENETRATION

Tipping Point Factor 1



Smartphones
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LBS USER BASE

Tipping Point Factor 2
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