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The Excitement of LBS
WHATO0OS THE FUSS /
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The LBS Appeal

1. virtual 2. Targeted 3 Measure
Promoters Local Offers Foot Traffic
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Before We Get All Excited

ANSWERING SOME KEY
ISSUES
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The 3 Key Questions

1.What is LBS really?
2.1s LBS at tipping point?

3.What should marketers do?
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Understanding LBS
1. WHAT ISLBS REALLY?
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Are these really LBS?
Think again.
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Z> ShowNearby

Google maps

These are LBS too!
Know them?
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The LBS
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2. Local Content 3. Mobile Data
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Trend of fad?
2. 1S LBS AT TIPPING POINT?
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Tipping Point Factor 1
SMARTPHONE PENETRATION
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Smartphones
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Smartphone Penetration

Singapore

Thailand
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Tipping Point Factor 2
LBS USER BASE
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Millions of Mobile Users

foursquare
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