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gocial Media

Social medid
print advertising, corporate sites, o
partnerships, apps, support forums, facebook, myspace,
television, banners, dev forums, content, e twitter, flickr, cnet, & :
radio, sponsorships, student community blogs, forums, etc. DS crriinng e
media deals,paid search SEO T
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You are here - Nokia Singapore » Nokia Success Meter
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‘ Home Find products Support Apps, Maps and moré Find a store  About Nokia

Nokia Success Meter

Events Success Meter Solutions For Success Register Now !

- Brilliant Minds
defining Success

Success is about your network.
How connected are you?
How successful are you?

Take the Nokia Success Meter test

S
Discover someofthe

@
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Nokia is a premier sponsor of Echelon 2011
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You are here - Nokia Singapore » Nokia Success Meter

NOKIA JOGETHER.

) G JAPANESE RED CROSS RESPONSE. Q_ Site search @
(onnecting People [ A o et it Couscent Socistes
Home Find products Support Apps, Maps and more Find a store  About Nokia My Nokia

Nokia Success Meter

Home About Events Success Meter Solutions For Success Register Now !

Chris UPDATE SUCCESSMETER
' '_ SCORE

MY FULL SCORE
CONNECT TO YOUR NETWORK Have you got it ali?

MY BADGES

MY CONNECTIONS

HOW TO PLAY
slideshare Linked [T3]. facebook

CONNECT CONNECT CONNECT CONNECT
LEADERBOARD

EARN EXTRA POINTS LOGOUT

Connect to your OVi account Input the code given at events
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Nokia Success Meter
Home Success Meter Solutions For Success

Chris Fortune 500 : 111,305 UPDATE SUCCESSMETER
‘ CEO P ‘_,' POINTS SCORE

MY FULL SCORE
SCORE BREAKDOWN Here's where you find cut how connected you are!

MY BADGES

MY CONNECTIONS

HOW TO PLAY

LEADERBOARD
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facebook

2 wall
[ Info

[[@ Photos (541)
== Questions (2)
[] Notes

&0 Friends

Friends (1625)

Erin Choi

Search Q
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Chris Schaumann

@ Regional Head of Online Sales & Marketing at Nokia # Lives in Singapore, Singapore & Knows
English, German, Latin # From Hamburg, germany B Born on June 19 M Add your education
information ¢ Edit Profile
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Share: |- Status =- Question Photo #Jl Link " Video

| What's on your mind?

Chris Schaumann
Chris is being SUCCESSFUL at the Nokia E7 SuccessMeter

Twitter Magnet

og

Chris Schaumann was tagged in Microsoft Advertising Asia’s album.

Xin-sational Wild West, celebrating xinmsn's
1st year!

Xin-sational Wild West raised $10,000 to support
Mercy Relief's efforts for the Japan quake. Thanks to
all who helped out.

ﬂ.t' 12 hours ago

Chris Schaumann

Why do Kids have Allergy for Food: TEDxAustin : Robyn O'Brien 2011 http://bit.ly
/aTP4Ds

3 12 hours ago via Twitter + @ - Like * Comment * @Chriss35 on Twitter

| chrfé28E%dmann
The Beauty of GIFs: From Me To You http://bit.ly/fRzalg

Home Profile Account ~

# Edit Profile

People You May Know See All

Normandy Madden
11 mutual friends
@l Add as friend

Daryl Arnold
15 mutual friends
@l Add as friend

Create an Ad

Fresh Baked Web

Getting great ROI in
Social Media Marketing is

about finding the right
drgsh, people to have
e conversations with. New
ideas, new way to
market.

&2 Like * Nadia AlBahar fikes this.

Who is your VIP?
park.hongkonagdisneyland.com

Mzke your loved one the
center of attention in the
Star Guest Program from
11Mar—22May at the HK
Disneyland 5th
Anniversary Celebration

Win a trip for 2 to
London to watch the uefa
finals worth over $8,000!
Click 'like' for details.

&2 Like * Melissa Allwork likes this.

OOm - Online Marketing &...

Join OOm fan page to get
NN latest tins & news on




Nokia Success Meter

Home About Events Success Meter Solutions For Success Register Now !

MHENEXT B1Ged HING i~~~

MY FULL SCORE
THE TOP 10 LEADERS

'y L -
j n h — . MY CONNECTIONS

Tamer Julian Chow Cyndy
2,560,130 pts 135,075 pts Theresia 111,305 pts 61,200 pts
Messah

115,865 pts HOW TOPLAY

Su-May Goh 39,995 pts LEADERBOARD

Andrew Yeo 34,695 pts
Jan Michael Dolfo 30,030 pts
chris 29,420 pts

Ong Teck Sheng 22 675 pis
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Nokia Success Meter

Home About Events Success Meter Solutions For Success Register Now !

Email on the Nokia E7

(
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Nokia E7
The ultimate business smartphone

Experience the Nokia E7
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YOU as the Editor
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Advertising v3.0 Blog
http://advertising3.wordpress.com/

Advertising v3.0 by Chris Schaumann
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