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http://www.mobithinking.com/

800,000,000

t hat 0s t he ni
Subscribers in China

NAVTE

Sources: Asian Marketing Efectiveness, Medio SOIUﬁVF


http://www.mobithinking.com/

Kandaha

= - thandigarh.
sirsa

Waryand, Ghazlabad

Kaner i e
By ol Tuisipur pXathmandu
Utsar Pradesh et
Jaipur Corakh Y
Rajasthan s, QKanpur-oCorakhpur
G Husahart 1

et Kumbhalgarh Allahabad

Deesa

NG
g Mahesana Ohanbag

ko wfouny

Bhopal
Anand  pac MDA Chiftagong
Bhavnagar . W
Mauva Nagpur

{

Mandalay

Malegion U

1 b Bhubaneshwar

Greater  Jaina <
Mumbal Nanded T ¥ipur

r—

Tk Hyderabad

Karvie Vijyawada

BeigaUM agmva
S rade

Davanagere . Nellore

YA gengalury
Kannur Viluppuram
Kozhikode _ayitaduthural
Kerats

Kollam,

Bacshan _Kunmi

ing o shi

Hueang
Suphan Burk
Bangkok

Mueing

Mueang

Phuket

Every day sees 657,000 new
Mobile Phone Users In India
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By 2015 there will be 3.1 Billion
Mobile Phone Subscribers In
ASIA-PAC
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22.7%* = Internet penetration in Asia

..47.6% of these users access from
a mobile device NAVTEQ

Sources: Ovum, Morgan Stanley Medio SOlUﬁOﬂS’“
*It exludes Japan and Korea



What % of all retail purchases in
Asia occur at brick and mortar
locations?




Source: Credit Suisse, oOQuantifying the gl obs



Foursquare announces that in 2010 its users
checked in to locations more than 380 million times.
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SourcediWireQ2 2010

51% of the On-The-Go Audience is
willing to share their current
location to receive more relevant
advertising.

A Men are more willing to share
location to compared to
women 54% Vs. 42%

A 25-34 and 35-44 age ranges
showed most willingness
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Q: What location-based advertising most appeals to you while on the go?

39% .
36% 3504
29%
14%
Coupons for nearby Closest store Reviews on nearby  Info on promotional ~ Contact information
stores location retailers deals/sales

SourceliWireQ2 2010
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Surveyo

Report .

63% of consumers feel a
coupon is the most valuable
form of mobile marketing

Current redemption:5-25%

Redemption with paper coupons:

1%

NAVTE
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Sir Martin Sorrell, CEO at WPP, 14/02/2011
@ Mobile World Congress
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Brands are planning to double
their spent on Location Based
Advertising in the next 2 years

86% of advertisers would be
willing to pay extra for LBA due
to higher ROI

NAVTEQ

Sources: |PSOS 6Location Based Mobile A rtising, | nMediasSolutions #772 n
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Weather

Hae lahin McDonald's

' McDonald'’s

| Helsinki now

-5°C € o

Feels like -8 °C
Sun rises at 06:40

McDonald's

JuusTé

U eyt yowhawn
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Pmilovin’it"

1€ juustohampurilainen on edelleen saatavilla
McDonald'sistal Katso lahimman McDonald'sin
tarkka sijainti alla olevasta karttapalvelusta

Paciuksenkatu 29
00270 HELSINKI
Distance: 4.28 km

Tel 09-7256 7760

Cowww e

Mc Donal dés Fi

7 . 2% click-thru rate

Of users who clicked through:

0/
39 O selected the click-to-navigate option
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®° Domino’s Pizza
;‘,«‘& Your Domino’s Pizza i

Feels like 39
Sun sets at 1¢

Now Order Domino’s Pizza @ www.dominos.coin
& Pay by cash or credit card. Buy 1 Wheat Thin
Crust Pizza & get 50% off on 2nd Pizza, T&C App.

SENAPATI BAPAT MARG 1.12 km
400013 MUMBAIL

Tel: +912244448888

www

Domi noo6s, | ndi a

6 % click-through rate

Of users who clicked through:

O/
2 2 . 6 O selected the click-to-map option
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Over 40% Post Click
Engagement

A Click to Map
A Click to Call
A Click to Web
A Click to Coupon

Most Favored: Click to Map

NAVTEQ
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LBS revenue will increase to $8.3
billion by 2014.

Search and maps will deliver the
highest revenue.

Asia Pacific will remain the leading
market throughout the forecast period,
though we will witness global growth.

NAVTEQ

Source: Gartner: Forecast: Mobile Advertising, Worldwide, 2008-2015 , March 2011 MediCI SOIUﬁOﬂS“



Contact:

Tomu Jacob

. @navtegmedia

Good advertising moves people.
Great advertising moves with them
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