
Location is Putting Mobile Advertising on the Map
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NAVTEQôs Mobile Ad Network: Key Partners



Our Strategy



There are More 

than 5 Billion 

Mobile 

Subscribers in 

the World 
Sources: Asian Marketing Efectiveness, www.mobithinking.com

http://www.mobithinking.com/


USA Population x 2 = 

800,000,000

...thatôs the number of Mobile 

Subscribers in China

Sources: Asian Marketing Efectiveness, www.mobithinking.com

http://www.mobithinking.com/


Every day sees 657,000 new 

Mobile Phone Users in India

Sources: Asian Marketing Efectiveness, www.mobithinking.com

http://www.mobithinking.com/


Sources: Asian Marketing Efectiveness, www.mobithinking.com

By 2015 there will be 3.1 Billion 

Mobile Phone Subscribers in 

ASIA-PAC
Sources: Asian Marketing Efectiveness, www.mobithinking.com

http://www.mobithinking.com/
http://www.mobithinking.com/


22.7%* = Internet penetration in Asia

...47.6% of these users access from 

a mobile device
Sources: Ovum, Morgan Stanley

*It exludes Japan and Korea 
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Source: Morgan Stanley Research, Global Stats



Online Retail Sales

What % of all retail purchases in 

Asia occur at brick and mortar 

locations?



Source: Credit Suisse, óQuantifying the global search opportunityô 2010 

97% of Retail Sales are still through Physical Stores



Consumers Willing to Share Location Information

Jan. 2011 Cross-Tab Marketing Services Report. Microsoft, ñLocation Based Services 

Usage & Perceptions Surveyò
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Foursquare announces that in 2010 its users

checked in to locations more than 380 million times.

Facebook launched óCheck-inô in August 2010



What We Know About the Mobile User

51% of the On-The-Go Audience is 

willing to share their current 

location to receive more relevant 

advertising.

ÅMen are more willing to share 

location to compared to 

women 54% Vs. 42%

Å 25-34 and 35-44 age ranges 

showed most willingness

Source: JiWire, Q2 2010



What We Know About the Mobile User

Coupons for nearby 
stores

Closest store 
location

Reviews on nearby 
retailers

Info on promotional 
deals/sales

Contact information

39%
36% 35%

29%

14%

Q: What location-based advertising most appeals to you while on the go?

Source: JiWire, Q2 2010



Consumers Take Action

Jan. 2011 Cross-Tab Marketing Services Report. Microsoft, ñLocation Based Services 

Usage & Perceptions Surveyò

63% of consumers feel a 

coupon is the most valuable 

form of mobile marketing

Current redemption:5-25%

Redemption with paper coupons: 

1%



What We Know About the Advertisers

ñ...location targeting is 

the ñholy grailò of mobile advertisingò

Sir Martin Sorrell, CEO at WPP, 14/02/2011 

@ Mobile World Congress 



Brands are planning to double

their spent on Location Based 

Advertising in the next 2 years

86% of advertisers would be 

willing to pay extra for LBA due 

to higher ROI

What We Know About the Advertisers

Sources: IPSOS óLocation Based Mobile Advertising, International Brand Researchô 2010

Frank N. Magid Associates, Inc  óDefining The Location-Based Advertising Landscapeó  2010                     



What does it look like? 



LocationPoint Advertising Case Study

7.2% click-thru rate

Of users who clicked through:

39% selected the click-to-navigate option

McDonaldôs Finland



LocationPoint Advertising: Case Study 

6% click-through rate

Of users who clicked through:

22.6% selected the click-to-map option

Dominoôs, India



How does it perform? 

Over 40% Post Click 

Engagement

Å Click to Map

Å Click to Call

Å Click to Web

Å Click to Coupon

Most Favored: Click to Map



Gartner Research

LBS revenue  will increase to $8.3 

billion by 2014.

Search and maps will deliver the 

highest revenue. 

Asia Pacific will remain the leading 

market throughout the forecast period, 

though  we will  witness global growth. 

Source:  Gartner:  Forecast: Mobile Advertising, Worldwide, 2008-2015 , March 2011



Good advertising moves people.

Great advertising moves with them.

Contact:

Tomu Jacob

tomu.jacob@navteq.com

@navteqmedia

mailto:diana.lagattuta@navteq.com

