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BUILDING TOWARDS SOCIAL BUSINESS
FIVE DIGITAL TRENDS TO RETAIN YOUR CUSTOMERS
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TRENDS, HOWEVER, DEVELOP MORE SLOWLY AND ARE OFTEN TIMELESS

FOCUS ON THE TRENDS, BUT LEVERAGE THE TECHNOLOGIES
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responsible fashion. If done correctly, it benefits multiple stakeholders: your customers, 
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1. ATTENTIONOMICS

2. SOCIAL BROADCASTING

3. DIGITAL CURATION

4. THE INTEGRATION ECONOMY

5. SHOPPING IS FUN AND MOBILE

6. VIVA LA SOCIAL WEBSITE

7. EVERYWHERE BECOMES SOCIALISED

8. WAR FOR TALENT FOUGHT ONLINE

2011ςAPAC DIGITAL TRENDS TO WATCH



TREND #2: SOCIAL BROADCASTING

tŜƻǇƭŜ ǿŀƴǘ ǘƻ ǎƘŀǊŜ ǿƛǘƘ ŎƻƴƴŜŎǘƛƻƴǎ ǿƘŀǘ ǘƘŜȅΩǾŜ ŘƻƴŜΣ ƛƴ ǘƘŜ ƳƻƳŜƴǘ 
ςand in the future will expect brands to recognize, respond and reward.





BEST PRACTICE: CROSS-PLATFORM CONTENT & ENGAGEMENT

RECOMMENDATIONS

ÅKeep content fresh and 
relevant

ÅPowerful listening posts

ÅEngage where the 
consumers are

ÅEnable fans to share 
content with friends 

Vmobile applications

Vincentivize sharing



TREND #3: DIGITAL CURATION

This is the age of the digital curator: those who can separate art from 
junk. Some will be automated. Others will be powered by humans. And 
a subset will utilize the best of both.
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BEST PRACTICE: OWN YOUR ZONE

RECOMMENDATIONS

ÅIdentify under-served 
niches and meet them

ÅFrame up issues and 
discussions; editorialize

ÅMake curation 
collaborative and social



TREND #4: THE INTEGRATION ECONOMY

Social media efforts are no longer existing in fragmented, non-formal 
initiatives but will begin to integrate into more holistic trans-media 
communications. Collaboration across departments is speeding up.



BEST PRACTICE: CENTRALIZE PROCESSES AND TECHNOLOGIES

RECOMMENDATIONS 

ÅOrganized as a Committee 
to Share intelligence

ÅGuided by Policy and 
Playbook

ÅCreate a culture of 
internal engagement

ÅModify existing processes 
and protocol

ÅOpportunities for 
ecommerce



13

TREND #7: EVERYWHERE BECOMES SOCIALIZED

ά²ƘŜǊŜ ŀǊŜ ȅƻǳΚέ ƛǎ ǘƘŜ ƴŜǿ ά²Ƙŀǘ !ǊŜ ¸ƻǳ 5ƻƛƴƎΚέ ²ƘƛƭŜ ΨŎƘŜŎƪ-ƛƴΩ 
platforms such as Jie Pang and Koprol will influence, location-based 
programs must be broader to have scale.



BEST PRACTICE: BLEND LOCAL, SOCIAL, PHOTO & MOBILE

RECOMMENDATIONS

ÅOptimize LoSoPhoMo for 
multi-platform distribution

ÅCombine offline and digital 
engagement

ÅReward status

ÅBe conservative on privacy 
and rationale - explain the 
benefits in clear language



TREND #8: WAR FOR TALENT FOUGHT ONLINE

In a post WikiLeaks world, business privacy becomes as big an issue as 
personal privacy. Tight labor markets will embolden employees to 
proactively share their experiences without fear of consequence.



BEST PRACTICE: MAGNIFICENT TEAM MEMBERS

RECOMMENDATIONS 

ÅBuild a culture of internal 
engagement by partnering 
with HR

ÅUtilize social platforms when 
internal ones are not flexible 
(e.g. Facebook)

ÅIdentify a cadre of internal 
subject matter experts and 
leaders

ÅEquip them in situational 
awareness and storytelling

ÅFan them out across the 
cloverleaf of media



QUESTIONS AND DISCUSSION




