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Moderator:
Eric Ng, Chief Innovation Officer & Head of Global Clients, AGENDA
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Panelists:
Yu Hong, Digital Director, Intel China
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Chen Hua, e-Business Manager, General Motor
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Frank Wei, VP Operations and Executive Asst to CEO, Youku.com
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Jordan Khoo, APAC Sales Director, Eyeblaster
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I Chevy Cruze Test-drive Campaign
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Launch Result Evaluation- Baidu Index
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Online Video Marketing Solutions include :
. TV-like E-marketing solutions #1447 %
. Cross-media E-marketing solutions Bt iR R 5=

. Web E-marketing solutions B I/ & 44 /5 %




AR : FIRBIMAMEIAER  IMERETSEANME | WFTSEmEAK
BRI IRIEHE,







g ERm, CREE300077 i AR



SEHRMEAMRES

B <BRE




#H=1F6515100 ARERISS AR
BIERERERIESS S AMZER !




ad'tech beijing 1t =

TARE IT 70 THE
NEXT LEVEL

F
NIKETOOTBALL.COM I [ |

4

TRY SOME LOTION

COME OM, HE NEEDS ALL
THE HELP HE CAN GET.
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Widget video ad
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http://creativezone.eyeblaster.com/?ItemName=NIKE widget
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» Reach

» Frequency

» Video plays ( initiated, auto-plays)

» Video play length ( 25%, 50%, 75%, 100%)
» Custom video Interaction

» Pass along rate ( video sharing rate)

» HD Play rate
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