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Background
� New FIESTA as the latest nameplate from FORD

� Core targeting at urban white collars (80’s 
generation) in B Car Market

� Bold & Stylish Image



Challenge for CRM

� How to make the conventional acquisition 
campaign more appealing to FIESTA target?

Data Positive WOM
from pre-launch

Data 
Capture

Car
Experience

Communicate
the Lifestyle

from pre-launch
to launch



CRM Integration 
with Social Networking 
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Enjoy Your Stylish Day 
with New FIESTA 



1. Recruitment 
(Start from Online…)

Community 
Viral Video

Member eNEWS 
Content Insertion

SNS Activity Post
Car Placement in 

Virtual Environment



2. Experiential
(Online to Offline)

FIESTA take KOL to 
enjoy a great dinner

FIESTA Test Drive 

KOL to drive FIESTA 
free for 3 months 



3. WOM Amplification
(Offline to Online)

Community Post 

Viral eCARD
(leverage offline content) 



Key Learning
� Objectives Setting VS Tactics & KPI

� Create Content & KOLs as a Media

� SNS Selection & Lifestyle Affinity Partners Integration

� CRM Synergy to Maximize ROI

� Short Term Tactics (Prospects Acquisition)
VS 

Long Term Strategy (Owners Retention)



Thank You!Thank You!

Jimmy Wong
Everyway_pr@hotmail.com


